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Abstract and keywords:

- The abstract introduces the study, presents the purpose of the article,

but this should include the objectives of the study, the methodology used
and the main results obtained.

Clear specification of research aim(s) and focus

- The objectives and the main research aim of the study is classified on the

introduction.

Originality or innovativeness of the paper:

- The originality of the study is referred by author, but it must be further
clear and explained |

Coverage of relevant literature:

- The literature review focuses on the key concepts. However, author says
that “Originality of this study lies in the development of new concepts
through a synthesis of the theories that support the finding of a new
concept of "Dynamic Marketing through Engagement” from the perspective
microfoundation”. But the microfoundation perspective in the text is not
addressed.



Solidity of scientific analysis

- The methodology should be further clarified. The description of the
methodology is unclear.

- In the discussion of the results there should be a discussion between the
results comparing with the theoretical contributions.

Appropriate References:

- The references are adequate, but some lapses have been found:

- In the list of final references appear some references which is not quoted

in the text:

- Brodie, R. J., llic, A., Juric, B., & Hollebeek, L. (2013). - - Consumer
engagement in a virtual brand community: An exploratory analysis. Journal of
Business Research, 66(1), 105-114

hitp://doi.org/10.1016/j. jbusres.2011.07.029

Pagell, M., & Wu, Z. (2009). Building A More Complete Theory Of Sustainable
Supply Chain

Management Using Case Studies Of 10 Exemplars. Journal of Supply Chain

Management,

45(2), 37-56.

Pérez-Cabafiero, C., Cruz-Ros, 5., & Gonzdlez-Cruz, T. (2015). The
contribution of dynamic marketing capabilities to service innovation and
performance. International Journal of Business Environment, 7(1), 61-77.
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- There are more punctuation failures, basically commas rather than
endpoint

- There some errors like "Costomer”, page 4.

* The English should be reviewed (Attach proof of revision).
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Thus, it is requested to resubmit the submission online.
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Dear authors,
We share the results of the second Referee Report from the submission
"Dynamic Marketing through Engagement: Answering the Role of Marketing

Functions”:

- The paper is considered APPROVED.

Your paper will be published on December 30, 2017.

Best regards,
Editor

Jorge Remondes, Ph.D (ISVOUGA)

International Journal of Marketing, Communication and New Media
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Readers:

International Journal of Marketing, Communication and New Media has just
published its latest issue at

We invite you to review the Table of Contents here and then visit our web
site to review articles and items of interest.
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Thanks for the centinuing interest in our work.
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Editor-in-chief
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Research Paper

Dynamic Marketing through Engagement: Answering the Role of Marketing
Functions.

Sumitro Sarkum”
Bambang Agns Pramuka”
Agus Suroso”

ABSTRACT

Tbeufﬂﬂmunﬁnemﬂﬁingsymm(ﬂ!D}iudﬁsuﬁshpmﬁﬂaanndpuspuﬁvem
marketing strategies to address the role of marketing fonctions in Dynamic Marketing
Capabilities (DMC's) through Engagement The originality of this research lies im the
development of new concepts throngh the synthesis of theories that support the findings of the
new concept of Dhynamic Marketing through Engagement (DME). This concept is expected to
be contributed to strengthening the theoretical basis of Drynamic Marketing Capabilities (DMC's)
and Actor Engagement a5 8 sustainsble competitive advantage. The purpose of this smdy is to
examing and snalyze the role natire of the Dynamic Marketing Engagement (DME) concept in
marketing perspective as 3 management strategy to achieve and maintain a sustainable
competitive advantage in improving business performance. Data was collected from owmers,
managers, orf business owmers and SME managers who do two marketing systems from offline
to online; the distribution of questionnaires was done via email and social media (facebook) to
300 SMEs all ower Indonesia and interviewed 30 SMEs in Banyumas Regency, Central Java-
Indonesia. The findings justify the previous research gap that dynamic capabilities, actors'
engapement and performance are still a contradiction among the results of the smdy. In addition,
there is still 2 zap phenomenon on improving business performance in SMEs on both offline
marketing systems to online. Mewvertheless, the concept of Dynamic Marketing Engagement
positively improves the business performance of SMEs.

Eeywords: Actor Engagement; Competitive Advantage; Drynamic Marketing Capabilities






